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1 Refer to Fig. 1.1 (Insert), information about Seabreeze eco-resort in Puerto Rico, an island in the
Caribbean Sea.

(@) (i) Identify two products offered by Seabreeze.

L PSPPI
2 et e e tee et e e a et e e R teeeeRee e e R eeeeaReeeeaReee e Reeeeneeeebee e e neeeeneeeaneeas
[2]
(i) Suggest two market segments this resort might appeal to.
1L PSSR
2 et ee ettt e teeeaateeeaateeeaaeteeaneeeeaheeeeanteeaaneeeeaneeeeseeeaaaeeeeaneeeaneeas
(2]

(b) Explain three benefits of marketing to destinations, such as Puerto Rico, when reopening
their hotels.
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(c) Explain three types of market research Seabreeze could use to measure customer
satisfaction.

© UCLES 2022 0471/23IM1J/22 [Turn over



4

(d) Discuss the most effective ways of promoting a new resort, such as Seabreeze.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about Tourist Information Centres (TICs).

(@) (i) Define the term ‘leisure tourist’.

..................................................................................................................................... [1]

(ii) Give three examples of leisure tourists.
T et e oot ——eeeee——eeeeee—eeeeaet—eeeeea——eeeeai—eeeeaatteeeeaaraeeeeanreeeeaans
2 e eeeeee—eeee e e a—eeeeeah——eeeaast—eeeeat—eeeeaa—eteeeaasteteeaanaeeeeaaraeeeeaanneeeeeanneeeeaannnes
K PRSP
[3]

(b) Explain three ways TICs can promote local tourism.

ettt e et eeeeeeeheeeeeeaeeeeeeeaeeeeeaaseeeeeaateeeeeeaheeeeeaaateeeeaatteeeeaanreteeeaaareeeeaataeeeeaanreeeeaas
2 e e teeeeeaeeeeeeeaeeeeeeaeeteeeaateeeeeaReeeeeeaateeeeeanteeeeeanteeeeeanteeeeaanneeeeeannneeeeaan
3 et e ettt eeeeeeeeeeeeeeeeeeeeeeeeeeaaaesseseeeeeeeeeeaaanteeeeeeeeeeaaaannateteeeeeeeaaannneteeaeeeeeeaannrneeeeeeeeaaans
[6]
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(c) In order to remain competitive, TICs have expanded their range of products and services.

Explain the benefits of each of the following new services being offered by TICs.

Mobile apps
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(d) Discuss the benefits to destinations of TICs working with domestic tour operators to attract
more visitors to an area.

[Total: 25]
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8
Refer to Fig. 3.1 (Insert), an advertisement for Rajas Travel, a tour operator in India.
(@) (i) Define the term ‘variable pricing’.

..................................................................................................................................... [2]

(i) Other than variable pricing, state two pricing policies that Rajas Travel might use.
L e e et e et e——eeeeeeeeeeea——e—eeeeeeeeeeiat—eeeeeeeeaaaaaa——eeeeaeeaaaaaaaa—aeaaaeeeeaaanrraeees
2 et e eeeeeeeeeeee e e ateeeeeeeeeeeaaaa——etteeeeeeaaantreeteeeeeeeaaanaanteeeeeeeaaannanreaaaeeann
[2]

(b) Explain three factors that determine the pricing policies used by tour operators.

ettt oo et oottt eeeeeeeaeeeee—eeeeeeeeeaanaeeeeeeeeeeeeaanneeeeeeeeeeeeaannneeeeeeeeeeeaaannnneeeeeeeeeaaaannnnnneeeenn
2 ettt e e e eee—eeeeeeeeeeaiaeteteeeeeeeaaassteeeeeeeeeaaanateteeeaaeeeaaannrteeaeaeeeeaaannnneeeaeeeaaans
X SRR
[6]
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(c) Explain two advantages to India of developing its products to encourage more educational
tourists.
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(d) Discuss the benefits of using online virtual tours as a promotional tool for destinations, such
as India.

[Total: 25]
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4 Refer to Fig. 4.1 (Insert), an advertisement for the opening of a new Dhabi Theme Park in Abu
Dhabi, United Arab Emirates.

(@) (i) Identify two services found at the Dhabi Theme Park.

(b) Explain one benefit to Dhabi Theme Park of using each of the following distribution channels:
o 1Tt o3 A=Y |11 T
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(c) Dhabi Theme Park is at the introductory stage of the Product Life Cycle.

Explain two characteristics of the introductory stage of the Product Life Cycle.
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(d) Discuss the factors Dhabi Theme Park might consider when producing effective promotional
materials.

[Total: 25]
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